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Over the past decades, the overconfidence has been discussed and studied in 
depth by academics. The studies essentially fall into two directions: the one takes the 
perspective of behavioral finance, which suggests that overconfidence is a kind of 
psychological bias, and that the overconfident would seem too optimistic in 
estimation of individual abilities, access to information and future development, thus 
the revenue would be overestimated and risks would be underestimated; the other one 
stands from the aspect of demography, which suggests that individual psychological 
state would be affected by personal traits, such as gender, age and education, and that 
there are some certain traits of individual psychological state leading to the 
overconfidence. As the development of the interdisciplinary research of finance and 
psychology, the academics discovered that overconfidence could provide reasonable 
explanations to many financial anomalies which could not be explained under the 
completely rational person hypothesis. The overconfidence of managers would affect 
the corporate financial decisions, especially the investment decisions. Generally the 
academics acknowledge that managers being overconfident would affect the level of 
the corporate investment. However, the academics still have different opinions over 
whether the investment proceeded under the overconfidence would be capable of 
promoting the value of the corporate. 
 This study constructs measure indexes of overconfidence based on the studies 
of behavioral finance and personal traits. Taking the IPO over-funding of Chinese 
SME and GEM board listed companies as samples, the over-funding investment 
behaviors of the sample corporates as subjects, after referring to large numbers of 
fund-raising reports and annual reports, 3,867 over-funding information of 726 
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over-funding are classified and sorted out. This study mainly focuses on the following 
two aspects. Firstly, taking the level of investment to be the explained variable and the 
index of overconfidence to be the explanatory variable, the multiple regression 
equation is constructed, which studies whether the companies with managers being 
overconfident has a high level of investment; Secondly, through examination on the 
sensitivity between investment and over-funding and the creative behaviors of the 
sample companies, this study discovers whether the investment behavior of the 
companies with overconfident CEO is negative or positive on the promotion of the 
companies value. 
As the empirical case proves it, the corporate with overconfident CEO has a 
higher level of investment, which does not show significant hint of sensitivity 
between investment and cash flow, and it means that the CEO overconfidence is not 
the cause for the blind investment with large amounts of over-funding. And there 
would be more creative behaviors in the corporates which have overconfident CEOs. 
According to the results of the study, among the Chinese SME and GEM board listed 
companies, which are the representatives of the innovative and high-tech enterprises, 
hiring overconfident managers does not necessarily means invalid allocation of the 
resources. The overconfident CEOs encourage the corporates to be innovative, which 
could bring out more opportunities of development for the corporates. 
The study on the personal traits of the managers when constructing 
overconfidence measuring index is the feature of this study. Furthermore, taking the 
over-funding as the subject could efficiently avoid the endogenous problem between 
the investment and the cash flow when studying the sensitivity between them. 
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首先本文检验了 CEO 过度自信对公司投资水平的影响；然后本文检验了 CEO 过
度自信对公司投资质量的影响。对于公司投资质量的好坏，本文通过“投资-超
募资金敏感性”和“是否进行创新投资”两种方式进行判定。 
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